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Right is the economical integrated marketing
communications (IMC) implementation plan of
the recommended marketing mix for MCTPD.
Below is an example of bookmarks intended for
distribution through collaboration with Manatee
county Schools. The bookmarks highlight
MCTPD’s theme of people rather than cars or in
mathematical terms for school aged residents,
”people greater than cars!”
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Manatee County weighs in as Florida’s 15th most populous county, 
consisting of 743 square miles and 150 square miles of water. The 
county is located just south of Tampa Bay along the Gulf Coast. The 
Manatee County Transportation Planning Division (MCTPD) seeks to 
position itself for long-term planning that emphasizes the importance 
of people, rather than cars. Transportation development needs to be 
safe, inclusive, and focused on adding walking and biking options to 
serve the community. Manatee County Transportation Planning 
Division collaborated with the Community Sustainability Partnership 
Program, Professor Kelly Cowart, and University of South Florida 
students seeking an integrated marketing communication plan that 
promotes the department’s mission and vision, communicates their 
campaign messages, and engages the community and stakeholders to 
meet their transportation needs. By examining two of Florida’s major 
cities’ transportation planning efforts that have had success in 
implementing bike paths and walkways for their citizens, we seek to 
change Manatee County’s Transportation planning team’s perspectives. 
The students concluded that although MTPD’s website contains 
information about their current and future projects, they need to focus 
on a better promotion mix to inform county residents about how 
MTPD is working to develop safer, healthier transportation options. 
The promotions mix for MTPD will consist of a push and pull strategy 
of three methods: 1) advertising through bus advertisements and 
Facebook ads; 2) direct marketing through social media and utility bill 
inserts; and 3) public relations with Manatee County schools. Being 
proactive will show MTPD’s efforts to build relationships with residents 
and improve their ability to garner more National and State funding.

This is an example of an email Manatee County
residents and visitors should receive that will
create awareness about the additional
transportation options.
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